The wraps are a mainstay of
British festivals and events

Chapati Man
wins listing
in Morrisons

Festival caterer Chapati
Man is making its retail de-
but with a national supply
deal with Morrisons.

The Indian spicy wrap
business has been a main-
stay at events such as Glas-
tonbury and the British
Grand Prix since 2007.

Company founder Chris

 Rai said Morrisons be-

lieved the company had

 the necessary brand au-
thenticity and recipes to
plug a gap in the retail
snacking market.

Chapati Man is available
in four flavours including
chicken saag and keema
aloo, rsp £2.29, and will hit
shelves from 23 March.




